
LAGOS CITY POLYTECHNIC, IKEJA
SCHOOL OF  MANAGEMENT AND BUSINESS STUDIES

DEPARTMENT OF BUSINESS ADMINISTRATION
2013/2014    FIRST SEMESTER  EXAMINATION 

COURSE TITLE:   PRINCIPLES OF MARKETING NO OF QUESTIONS :  7
 COURSE CODE: BAM 115 TIME  ALLOWED: 2 HRS
 FOR WHOM:  ND YR II    BS PT EXAMINER:
 NO OF STUDENT:  INSTRUCTIONS: ANSWER 
ANY FIVE

    
QUESTIONS

1. (a) Explain the evolution of marketing, market structure and marketing concept.
(b) Explain how marketing environment is affected by uncontrollable factors.
(c) Explain how marketing system is analyzed in research and intelligence system.
(d) Explain how marketing mix integrates the attainment of marketing objectives.

2. Write short notes on the following:
(i) Product Concepts
(ii) Packaging Strategies
(iii) Branding Strategies
(iv) New Product Development
(v) Product Life Cycle

3. Explain social responsibility of marketing and its effects on Nigerian Society.

4. Write short notes on the following
(i) Marketing Mix
(ii) Marketing Information System
(iii) Marketing Intelligence
(iv) Market and Marketing Research

5. What are the channels of distribution, and identify criteria for selecting the distributive 
channels?

6. Explain the term Marketing environment and discuss the uncontrollable variables of 
marketing

7. (a) Explain pricing objectives and identify the factors influencing pricing.
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