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QUESTIONS

1. Classify the following consumer and industrial goods;
(i) A Tokunbo Benz 200 (vii) Punch Newspaper
(ii) A Nokia C3 phone (ix) An Italian shoe
(iii) Casket (x) Yamaya generator
(iv) An umbrella (xi) A life insurance policy
(v) Crackers (xii) Success digest magazine
(vi) A pair of levis jeans (xiii) Dell computer system
(vii) Chewing gun (xiv) Rainboot (xv) Zain 

recharge voucher

2. (a) Explain what you understand by product life cycle?
(b) Discuss the characteristics of each stage of the product lifes cycle.

3. (a) Define Marketing Information System
(b) How important is MKIS?

4. (a) Explain what you understand by branding and packaging
(b) List the stages in new product development

5 . (a) Discuss the main marketing mix
(b) What are PLC benefits?

6. (a) What are channels of distribution?
(b) Why are channels of distribution important?


	Page 1

