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1. Marketing philosophy did undergo a thorough and gradual change between the latter-
half of the 18th century and the first-half ofthe 19th century. Briefly, examine 
each philosophy with their corresponding periods.

2. The marketing mix refers to a combination of our main ingredients used to implement a
companys marketing programmes.
Explain any three (3) implications of the marketing mix to a companys marketing 

programmes.

3. Write shortnotes on the following:
(a) Product

(b) Price

(c) Place

(d) Promotion

4. (a) Define marketing research

(b) Explain any 3 types of marketing research

5. Discuss any 2 sources of information for marketing research

6. Examine any 3 methods of primary data.
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